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Social Media Rhythm
How it Works
The Social Media Rhythm is designed to structure your social media activity around a key outcome, over a defined period of time, or events.
The Social Media Rhythm should be seen as a living document and should be reviewed and updated as needed, based on the learning identified in the “Review” section below.
This Rhythm has been designed as an Organisational Rhythm (you should only have one for your organisation).
Phases of The Rhythm
Planning
Define the key start and end points for the Social Media Rhythm. These can be set dates (1st March – 1st June), or the length of a project.
Define the key outcome for your Social Media Rhythm (such as “Increased Social Prescriber Referrals”) and the specific people who need to see your social media to make your outcome happen (e,g. Social Prescribers).
Branding
Simple decisions to help maintain consistency of your social media posts, regardless of who is posting. Such as “All photos must be our own and include our logo”
Select channels based on the specific outcomes you are trying to achieve and the audiences most likely to help achieve them. It is highly recommended to start with one channel and prioritise consistent activity.



Sustainable Engagement
Refers to any consistent activity, beyond posting. Usually, sustainable engagement activities can be:
· Completed in one sitting
· Achieved on your busiest day
· Easy to measure you have completed them
An example could be: “Like 3 posts from relevant organisations each weekday”.
Post
Post based on the structure defined in your posting plan. 
Review
Review your activity against key metric results and identify any potential ways to change or adapt your Social Media Rhythm going forward.
Any changes should be implemented into the Social Media Rhythm and logged in the Review table
It is highly recommended to only change one thing at a time. Giving you an understanding of which change led to which result.
A key question to the review is “How does the time investment feel, compared to the tangible results?”. This is intended to assess the sustainability of your time on social media, compared to the intended results. If the current plan feels unsustainable, it is recommended to reduce the outcome to promote sustainable use.
Social Media Post Types
A starting table to log the type of social media posts used within your organisation, add to this as needed.
Template Social Media Posts  
A storage space for common social media posts for your organisation. This is aimed to help maintain consistency and reduce the workload of social media. Make sure to adapt each template for the specific context of the post.


Rhythm Details
Start Point:
End Point:
Desired Outcome
What should social media help you to achieve? (e.g. Increased attendance)
Desired Audience
What type of person needs to see the post to help you achieve your desired outcome?
Branding and Marketing
How do you want to maintain consistency of:
· Style of pictures:
· Type of language:
· Linking, hashtags, @ing people:
Posting Outputs
Channels:
	Desired Achievement 
	Desired Audience for Achievement
	Channels to Achieve this

	Eg: Secure long-term core-cost funding  
	Eg: Grant managers for large grants 
	Eg: LinkedIn

	
	
	






Sustainable engagement:
Frequency:
Actions:
1.  
2.  
3.  

Posting Plan
	Trigger to Post
	Type of Post
	Post Content

	Eg: Completing a workshop
	Eg: Expertise
	Eg: Photo of the group and a key point learned

	
	
	


Review
Metric for success: 
Metric for reach:
Review frequency:
How does the time investment feel, compared to the tangible results?
Review log
	Date
	Review metric
	Review update
	Time investment feeling

	
	
	
	

	
	
	
	






Actions and ideas from review
	Action/ idea
	Implementation plan
	Measurement
	Status

	Eg: Reduce Sustainable Engagement
	Eg: Repost once per week, not twice
	Eg: number of new connections
	Eg: Done – Wednesday felt sustainable

	
	
	
	





Social Media Post Types
	Post Type
	What Should It Do
	Goal

	Impact  
	Showcase the magic moments of your projects (against project outcomes)  
	Showcase that your work creates change  

	Embodying Values  
	Connect your day-to-day activities to your organisation's values  
	Show the specific culture of your organisation  

	Direct Ask  
	Lead to tangible results or action  
	Achieve a specific goal 
(e.g, a fundraising target)


	Showing Expertise  
	Show your unique viewpoint and expertise  
	Position yourself as a trusted voice

	
	
	



Template Social Media Posts
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